
        Creative Brief (Attachment: A) 
   

‡KŠkj 
Strategy 

D‡Ïk¨ 
           (†Kb Avgiv GB evZ©v/DcKiY ‰Zix KiwQ ?) 
 
 
 
 
Purpose 

(Why are we creating this message/material?) 
 
 
 
 
jÿ¨  
        (Avgiv Rb‡Mvôxi g‡a¨ wK ai‡bi wPšÍv/ Abyf~wZ/AvPi‡Yi cwieZ©b Avb‡Z PvB? ) 
 
 
 
 
Objectives 

(What are we asking the audience to do/think/ or feel?) 
 
 
 

 
P¨v‡jÄ 
                  (cwiewZ©Z AvPiYwU eZ©gvb wK ai‡Yi AvPi‡Yi mv‡_ cÖwZØw›ØZv Ki‡e ? ) 
 
 
 
Challenges 

(What behaviors/attitudes are competing with ours?) 
 
 
 
 
 



DwÏó Rb‡Mvôx 
              (Kv‡`i m‡½ Avgiv K_v ej‡Z PvB?) 
 
 
 
Audience 

(To whom do we wish to speak?) 
 
 

 
wµ‡qwUf / Creative 

g~j welq/cÖK…Z Z_¨ 
          (‡Kvb g~j welqwU Avgv‡`i Aek¨B Rvbv‡Z n‡e?) 
 
 
 
Key Issues or Facts 
            (What is the key issue/fact that we must communicate?) 
 
 
 
g~j A½xKvi 
               (we‡kl ‡Kvb& ¸iæZ¡c~Y© DcKvi/jv‡fi Rb¨ Rb‡Mvôx Zvi AvPi‡Yi cwieZ©b Ki‡e?)   
 
 
Key Promise 

(What is the single most important benefit to the audience so that they will adopt 
the behavior?) 

 
 

Avbylw½K 
       (DwÏó Rb‡Mvôx †Kb cÖavb A½xKvi‡K wek¦vm Ki‡e?) 
 
 
 
Support 

(Why should the audience believe the key promise?) 

 
 



m‡ev©cwi aviYv 
              (evZ©v ˆZixi ci mvwe©Kfv‡e evZ©vwUi ‡Kvb welq Rb‡Mvôx g‡b ivL‡Z cvi‡eb?) 
 
 
 
Net Impression 

(Having been exposed to the message, what is the overall message that the 
audience should remember.) 
 
 
 
 

cÖZ¨vwkZ e¨w³Z¡ 
             ( †Kvb&  ai‡bi Rb‡Mvôxi mv‡_ DwÏó Rb‡Mvôx wb‡R‡`i m¤ú„³ †eva Ki‡eb?) 
 
 
 
Desired User Personality  

(What kind of people does the audience associate with already using the 
product/service/behavior?) 

 
 
 
we‡eP¨ welq 
           (Ggb †Kv‡bv Z_¨ Av‡Q wK hv m„Rbkxj/wµ‡qwUf Ux‡gi Rb¨ mnvqK n‡e ?)  
                                                           
 
 
 
Considerations 

(Is there any other information that would be helpful for the creative team to know 
(i.e. the political climate)?) 
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