Creative Brief (Attachment: A)
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Purpose
(Why are we creating this message/material?)
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Objectives
(What are we asking the audience to do/think/ or feel?)
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Challenges
(What behaviors/attitudes are competing with ours?)




M3 SCad
(FITAF A ST A FECO B12?)

Audience
(To whom do we wish to speak?)
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Key Issues or Facts
(What is the key issue/fact that we must communicate?)
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Key Promise
(What is the single most important benefit to the audience so that they will adopt
the behavior?)
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Support
(Why should the audience believe the key promise?)
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Net Impression
(Having been exposed to the message, what is the overall message that the
audience should remember.)
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Desired User Personality
(What kind of people does the audience associate with already using the
product/service/behavior?)
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Considerations
(Is there any other information that would be helpful for the creative team to know
(i.e. the political climate)?)
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